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Marketing Report



Event Marketing Support Program - First Year 2025
Dedicated tourism bureau hours and paid advertising for marketing 
the Ely Winter Festival and Ely Film Festival.

2025 RECAP Event marketing support program scaled back in 2026 due to funding cuts.
See “2026 Marketing Strategy” Document for Details.
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Event Marketing Support Program - First Year 2025
Program Reporting - Ely Winter Festival

2025 RECAP Event marketing support program scaled back in 2026 due to funding cuts.
See “2026 Marketing Strategy” Document for Details.



Event Marketing Support Program - First Year 2025
But how did the Event Marketing Support Program impact lodging tax numbers?

February 2025 (Ely Winter Festival)
up ~38% from 2024 

March 2025 (Ely Film Festival)
up ~65% from 2024 

2025 RECAP Event marketing support program scaled back in 2026 due to funding cuts.
See “2026 Marketing Strategy” Document for Details.



iHeart Campaigns

2025 Impressions: 1,944,303

Play Autumn Spot →
(updating in 2026)

2025 RECAP Radio scaled back in 2026 due to funding cuts and strategic alignment.
See “2026 Marketing Strategy” Document for Details.



Digital Guides
Spring & Summer, Autumn, and Winter Adventure Guides; Arts & Culture Journal: Issue One
published and online. Seasonal Guides >   |   Arts & Culture Journal - Issue One: Craft & Gather

Hosting Ely Winter Festival Digital Guide and Ely Film Festival Digital Guide on FlippingBook
to help market those festivals and drive tourism. Click each guide below to view!

2025 RECAP

https://www.ely.org/adventure/
https://online.flippingbook.com/view/751693050/
https://online.flippingbook.com/view/751693050/
https://online.flippingbook.com/view/601373031/
https://online.flippingbook.com/view/540718586/
https://online.flippingbook.com/view/540272558/
https://online.flippingbook.com/view/127220859/


Email Newsletter Program 

2025 RECAP

Audience growth in 2025: 85%!



Comcast Advertising Campaigns

Streaming impressions in 2025: 157,647  

Streaming view-through rate of 92%
A view-through rate of 60% or higher is considered a
“good” benchmark for video ad campaigns.

Our streaming ad was featured on these networks:

2025 RECAP



Minnesota Monthly Campaigns

Digital Display Ads in 2025: 606,673  

2025 RECAP



Podcasts
Forest North: – downloads in 2025  

-A Visit Ely appointed rep threw out the first pitch and did a third inning KFAN interview at a St. Paul Saints 
game in August via invite from Explore MN.

What’s Up, Ely?: – downloads in 2025

-Podcasts consistently drove high clicks from email newsletters, and Forest North podcast was among the 
top links clicked on our Superior National Forest landing page. 

Click each episode below to listen on Spotify.

2025 RECAP Podcasts were cancelled in Dec 2025 due to funding cuts.
See “2026 Marketing Strategy” Document for Details.

https://open.spotify.com/episode/1DefgoMIAhlu4UHPckwWWR?si=89a7eda39d494af8
https://open.spotify.com/episode/3zJDoBtT6yo7LXT8eYyy4M?si=19b6d29c32e54788
https://open.spotify.com/episode/75B3d2pEfHtIpoqCXXhTvT?si=94486cb0102548fa
https://open.spotify.com/episode/6JwUE7AvYHtrUC77d4z6SZ?si=8496ee6f9fb544b5
https://open.spotify.com/episode/69mKQTCF0DF3NjkaISrXfX?si=bcdde505b9114f9a


Print Advertising
Full page Duluth News Tribune, MN Trails, SnowGoer Map,
Explore Minnesota Winter Bucket List Issue, MN Wheelin’,
Minnesota Monthly Winter Adventures, Minnesota Monthly
Travel Guide Full Page Ad 2025, and more.

2025 RECAP Print scaled back in 2026 due to funding cuts.
See “2026 Marketing Strategy” Document for Details.



Featured Meta Stats - Late Summer & Fall ATV Campaign

2025 RECAP



Google Analytics Web Stats
–

2025 RECAP

^ 31% boost in web 
traffic from ATV 
Meta campaign



Ely Heritage Preservation Commission Partnership

2025 RECAP



Minnesota Arrowhead Committee Partnership

2025 RECAP



Featured ORGANIC Meta Content - Team Favorites

*This type of organic reach and engagement
is only possible if we pay local contractors.*

https://docs.google.com/file/d/143mdJSgJH4txKj0-Qdm3z6dlVCtIa7nW/preview


Featured ORGANIC Meta Content - Team Favorites

*This type of organic reach and engagement
is only possible if we pay local contractors.*

https://docs.google.com/file/d/1_H6fN6BDhN6xeE0KUBULr4LZ1Y8WEZ8i/preview


2026 Budget and Marketing Strategy Overview
Adapted budget due to a ~⅓ budget cut, see “2026 Marketing Strategy” Document for Details.

2026 




